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Weekly Flash 

Megatrends – E-commerce 
 

 

 

 

CURRENT 

CHANGE 

1 WEEK 

CHANGE 

YTD  CURRENT 

CHANGE 

1 WEEK 

CHANGE 

YTD 

S&P 500 Index 3'484.55 2.93% 7.85% Gold 1'957.85 1.00% 29.06% 

S&P/Toronto Stock  16'731.49 1.29% -1.95% Silver 27.49 2.80% 54.35% 

EuroStoxx 50 3'329.46 2.14% -11.10% Oil WTI 43.27 2.20% -29.14% 

SMI Index 10'202.18 -0.16% -3.91% EUR/USD 1.1888 0.80% 6.07% 

DAX Index 13'076.98 2.45% -1.30% EUR/CHF 1.0764 -0.12% 0.82% 

Nikkei Index 22'882.65 -0.16% -3.27% USD/CHF 0.9055 0.64% -6.55% 

Emerging Market Index 64'181.32 2.10% 4.42% USD/JPY 105.55 0.22% -2.82% 

Yield 10Y US Treasuries 0.731 0.1019 -118.75 CAD/USD 0.7645 -0.76% 0.67% 

Yield 10Y German Bund -0.414 0.0957 -22.41 USD/CNY 6.8665 0.75% -1.39% 

[Source: Bloomberg] 

 
Summary 

• A shift in consumer behavior in recent years has resulted in 
strong market share gains of e-commerce businesses versus 
physical retail outlets. 

• This trend is amplified by social media and technological 
advances and set to persist for a considerable time. 

 
Ecommerce is today’s key retail trend 
Over the last few years, the global retail industry has been 
driven by a dramatic evolution, particularly among direct-to-
consumer brands. The way shoppers search for information, 
assess social proof and ultimately make purchases has 
completely changed. A major catalyst for this change in 
consumer behavior was the broad usage of mobile access 
points, resulting in a significant increase in mobile commerce. 
Consumers appreciate more than ever the convenience of 
researching and ultimately purchasing new products through 
marketplaces such as Amazon or Zalando. Technological 
improvements allow brands to connect with their audiences in 
new and more personalized ways via their homepage or social 
media. E-commerce represents a huge opportunity for 
companies of every size. As shopping shifts more and more to 
social media channels, retail success is increasingly tied to 
having the right product and a good story and less dependent 
on a huge marketing budget. 
 
E-commerce is a strongly growing market 
According to eMarketer, a research provider focused on digital 
transformation, the global retail market is expected to grow by 
approximately 4.5% per year over the next three years, 
reaching around 30 trillion USD in 2023. On the other hand, 
worldwide e-commerce sales are expected to grow by 16.7% 
from 2019 to 2023. While e-commerce is growing fast, it still 
represents a relatively small piece of the retail market. In 2019, 
the e-commerce share of global retail sales was 14.1%, and 
analysts expect it to increase to 22% by 2023. Marketplaces are 
key to this trend. Amazon, despite its size, is still growing faster 
than the e-commerce market and accounted for more than 35% 
of U.S. online sales in 2019. Social commerce and “shoppable” 
ads are another key growth driver. All major social media 

players, such as Facebook, Google, Pinterest and Snapchat, 
have introduced formats enabling users to make purchases 
right in the ad creatives themselves, even without being in an 
online-shop. By making on-platform shopping possible, social 
media platforms are aiming to themselves become large 
shopping marketplaces. 
 
E-commerce trends for 2020 and beyond 
Brands are increasingly bypassing retail partners and selling 
directly to the consumer. This trend will likely persist, as selling 
directly has three benefits: the brand owns the client 
relationship, can collect consumer data and sell personalized 
products. The share of mobile commerce will rise, driven by 
instantly loading pages, adaptive designs and the ever-
increasing speed of mobile telecommunication networks. E-
commerce has already shifted away from the West and will 
continue to do so, as the world’s middle class is rapidly 
expanding in Asia. While more than half of the fastest-growing 
e-commerce countries are from the Asia-Pacific region, several 
Latin American countries, such as Mexico, also show strong e-
commerce growth. Businesses will increasingly invest in 
automation to increase productivity and cut costs. Worldwide, 
there are now more than 3,200 fulfilment centers based on 
robotic process automation. The next stage, a warehouse that 
manages itself with no human involved, powered by artificial 
intelligence automation, is no longer science fiction. Other 
strong trends we should expect to likely stay are programmatic 
advertising, data driven targeting, smarter retargeting and new 
marketing channels, such as smart TV advertising. 
 
Conclusion 
The rise of the internet and related technologies have led to a 
dramatic change in consumer behavior in recent years. Big 
online marketplaces are today’s shopping malls. Online sales 
are growing much stronger than the overall retail sales market, 
especially in emerging markets. Companies heavily exposed 
to this trend will benefit from strong revenue and earnings 
growth for many years.  
 
Please contact your Wealth Management Advisor for more 
information regarding our Megatrends and stock specific 
recommendations. 
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Legal notice 

The views expressed herein represent the opinion of Vontobel Swiss Wealth Advisors AG (“VSWA”). This market flash is 
deemed to constitute “marketing material” within the meaning of Article 68 of the Swiss Financial Services Act, is for your 
information only and is not intended as an offer, or a solicitation of an offer, to buy or sell any investment instrument. Be aware 
that past performance of any investment instrument or any investment strategy discussed herein is not indicative of future 
performance. VSWA makes no guarantee regarding the performance or valuation of any investment instrument or strategy 
discussed in this market flash. This document may contain forward-looking statements, generally identified by our use of 
forward-looking terminology such as “may”, “will”, “expect”, “intend”, “anticipate”, “estimate”, “believe”, “continue”, “forecast” or 
other similar words. Readers of this market flash should be aware that there are various factors that could cause or contribute 
to such differences including, but are not limited to, changes in general economic and business conditions, industry trends, 
changes in government rules and regulations (including changes in tax laws) and increases in interest rates. Accordingly, 
readers are cautioned not to place undue reliance on these forward-looking statements which speak only as of the date of this 
document. We do not make any representations or warranties (expressed or implied) about the accuracy of any such forward-
looking statements or the performance or valuation of any investment instrument or strategy discussed herein. VSWA does 
not provide tax advice. Therefore, we recommend that you seek specific advice from a specialized tax advisor prior to making 
any investment. 
 

 


